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Children's Broadcasting Corporation ("CBC"), pursuant to Sec­

tion 1. 415 (a) of the Commission's rules, hereby submits its comments

in the above-captioned proceeding.

1. By the instant proceeding, the Commission seeks comment

on methods to strengthen its rules implementing the Children's

Television Act of 1990 ("CTA"). The Commission has asked that

interested parties submit information and materials which could be

of assistance in increasing the amount of educational and informa-

tional broadcast programming for children, in furtherance of the

Congressional mandate set forth in the CTA. An option the Commis-

sion has raised is a "program sponsorship concept," which would

credit television broadcasters for sponsoring children's programming

broadcast on other stations.

2. CBC, a Minnesota-based corporation founded in 1990,

develops, produces, broadcasts, and distributes by satellite a 24­

hour-per-day national children's radio network. CBC supports the

program sponsorship concept, with certain modifications set forth

below. Specifically, CBC urges the Commission to expand the program

sponsorship concept, to accord credit to television stations that

sponsor children's programming on radio.



3. CBC states in its formal mission statement:

Our mission is to entertain and
educate children and their families
through positive multimedia program­
ming and products. We will always
be responsive to the future needs of
children.

In pursuit of this mission, CBC operates a 24-hour-a-day, satellite-

distributed children's network, known as "Radio AAHS·, " across the

country. Over the five years of its existence, CBC's network has

grown to the point where it now reaches approximately 30% of the

nation's population. CBC is carried by more than two-dozen owned

or affiliated radio stations, of which 23 are in the Top 100 radio

markets, and five of which are in the Top 10 markets. CBC also

pUblishes, in partnership with a sUbsidiary of Time Warner, Inc.,

"Radio AAHS· Magazine," a glossy monthly that includes a free

compact disc ("CD") with every issueY . In addition, Radio AAHS·

has an interactive site on the World Wide Web.

4. The programming offered by Radio AAHS· is specifically

designed to educate, inform, and entertain children, thus expanding

the mandate of the CTA to the radio band. Radio AAHS· programs a

mix of children's music, stories, news and current events, interac-

tive quizzes, interviews and discussions aimed at educating,

informing, and entertaining its young audience. The Radio AAHS·

disc jockeys include a team of children who are on the air live,

after school and on weekends. Among the program offerings are

YA sample copy of Radio AAHs Magazine, including the CD, is
attached hereto as Exhibit 1.
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"Avenue Alii," which takes listeners to a make-believe destination

each weekday; "The Kinetic City Super Crew," a weekly science

adventure independently produced by the American Association for the

Advancement of Science; "Storytime, " which features classic stories;

"Evening Theatre," which features historical dramatizations,

adventure stories, and even fairy tales; and "The Radio AAHS·

Countdown," a Top 20 countdown of the most popular children's music.

CBC also presents two programs in partnership with The Walt Disney

Company: "Disneyland Live," which is broadcast from Disneyland in

Anaheim, California, each Saturday; and "Live from Walt Disney

World," broadcast from Walt Disney World in Orlando, Florida, for

two hours each Sunday.

5. Radio AAHS· listeners are encouraged to participate in

some of the programs via a toll-free 800 number. Interactive

features include the "Radio AAHS· Brain Game," which quizzes

listeners on such topics as history and science; "Name That Tune";

and "Today's Amazing Fact."

6. The programming carried on Radio AAHS· is designed

specifically to reach listeners aged 5-12. Many parents also

listen, with and without their children. See listener comments

attached hereto as Exhibit 2.

7. The continuous children's programming offered by Radio

AAHS· has been nationally praised by the media. For example,

attached hereto at Exhibit 3 is a sampling of clippings about the

service. Radio AAHS· has also been the recipient of major awards

for its unique format, inclUding a Crystal Award from NAB for Excel-
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lence in community service, and a proclamation from the Governor of

the state of Minnesota declaring "Radio AAHS8 Day". See Exhibit 4.

8. Finding the financial support to maintain the service

provided by Radio AAHS8 has proven to be a constant challenge. It

is difficult to demonstrate the commercial viability of a children's

programming format to advertisers, primarily due to lack of

industry-accepted ratings of children's listening habits.

9. The Commission's HfBM expressly recognizes that ratings

tabulations provide the "primary mechanism for assessing demand" in

the broadcast market, and that

. .. the absence of a market-based mechanism for
registering intensity of preference can result
in a critical loss of programming.

!i.fBM at para. 53. Presently no national company regularly measures

radio listening by children. The Arbitron radio rating system

generally does not include listeners younger than 12Y • Moreover,

advertisers have traditionally been skeptical about the buying power

of children, who generally must funnel their purchasing preferences

through their parents. Although CBC has developed a program to

attempt to educate advertising agencies and industry leaders about

the attractiveness of programming for children, Radio AAHS8 thus far

has barely been sustained through commercial advertising sales.

10. Furthermore, Radio AAHS8 is keenly sensitive to the

Commission's concerns regarding the potential psychological impact

YHowever, a special 1993 Arbitron survey of the Minneapolis
market found that 91% of all children listen to radio. The Radio
AAHS toll-free 800 number receives more than 2 million calls
annually.
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of broadcast advertising on youngsters. Thus, cac voluntarily

limits advertising inventory to 10 minutes per hour, and publishes

optional advertising guidelines for its affiliates which discourage

accepting spots that are inappropriate for children.

11. cac respectfully submits that existing children's radio

services, such as Radio AAHS·, could be preserved by emancipating

children's radio broadcasters from dependence solely on advertising

sales for sustenance. This objective could be served by expanding

the Commission's program sponsorship proposal to promote sponsorship

of children's programming on radio.

12 • The ~ proposes a plan that, concomitant with the

establishment of a minimum amount of children's programming required

of television licensees, would:

•.. give licensees the option of either them­
selves airing the entire prescribed amount of
children's programming, or airing a portion of
the prescribed amount themselves and taking
responsibility for the remainder by providing
financial or other "in-kind" support for
programming aired on other stations in their
market.

cac believes that the pUblic interest would be served by allowing

television stations to likewise satisfy their minimum programming

obligations by supporting radio broadcasts specifically designed to

educate and inform children, such as the fare presently available

on stations carrying Radio AAHS8.

13. Expansion of program sponsorship to radio would be an

important mechanism to preserve a type of children's broadcasting

that provides a quality alternative to television-watching. The

NPRM recognizes the inordinate period that some children spend
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before their television sets. HfBM at para. 9. The public interest

would be well-served by ensuring access to specially-designed

children's programming on radio as well as television.

WHEREFORE, the premises considered, Children's Broadcasting

Corporation respectfully requests the Commission to adopt program

sponsorship procedures as described herein.

Respectfully submitted,

CHILDREN'S BROADCASTING CORPORATION

By ~~A-.~
Greg P. Skall
Ellen S. Mandell
Its Attorneys

PEPPER' CORAZZINI, L.L.P.
200 Montgomery Building
1776 K street, N.W.
Suite 200
Washington, D.C. 20006
(202) 296-0600
October 16, 1995
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CHILDREN'S BROADCASTING CORPORATION

1M 1UME WIllMAn FAMILIES

RADIO AAHS· V.P. OF FUN JIMMY

FREEMAN INTRODUCES A NEW YORK

YOUNGSTER TO AAHS Ie.

"I WANTED TO THANK YOU
FOR THE EXCELLENT BROAD­
CASTING THAT YOU PROVIDE.
I PLAY YOUR STATION FOR
MY PRESCHOOL CLASS AND AS
A TEACHER, I APPRECIATE
THE ENCOURAGING MESSAGES
THAT YOU ARE SENDING OUT
TO THE CHILDREN AND THAT
EVERYTHING IS ON THE
CHILD'S LEVEL. YOUR STA­
TION IS VERY SPECIAL AND
UNIQUE."

~ann lux
Br~a, CA

"I WANTED TO THANK YOU FOR
BEING SO ENCOURAGING AND
SETTING SUCH A GOOD EXAM­
PLE FOR CH I LDREN. KEEP UP
THE GOOD WORKl"

-Kathi Villarino
P1acMtia, CA

"AS MAYOR OF FORT WORTH, I
WOULD LIKE TO COMMEND
RADIO AAHS® FOR HOSTING A
POSITIVE EDUCATIONAL AND
ENTERTAINING STATION GEARED
TOWARD THE CHILDREN OF OUR
COMMUNITY. RADIO AAHS®
SHOWS CHILDREN THAT THEY
ARE IMPORTANT, AND THAT
OUR COMMUNITY CARES ABOUT
THEIR NEEDS."

-Kay Grang~r,

Mayor. Fort Worth, TX

"RADIO AAHS" IS ONE OF
THE BEST THINGS ON THE
RADIO."

-Stasia H~rr~ra

KaMaS City. MO





IN MUSIC NEWS

Asian
Star
Teresa
Teng
Mourned
By Fans
S ......0. "

THE INTERNATiONAL NEWSWEEKl Yor MUSIC VIOW AND HOME ENTERTAINMENT MAY 20. 1995

! Radio AAHS Proves Network
For Children Can Succeed

RAUIO AAHS. lIw ~~·h..ur "hit·
fln-n'~ Y"ddin rwtwnrk. ("('~hr..~ ,l....
fifth itnnl\"f'~"I-:V thi:-; month. lIluch
to the sUl1lri~ nf irMiu"'lr)' OhfLtor.'·
I·"", whu ha\'f~ wall'h,"tl ~."Y('r,,1 nt-her
C'hil,ln·II·:;' rachel network... ('nnw and
~'O

Sirlf"t> IL.... lk'hlll nil n~IL~hl"VlWT"
Minneapohs In I!~"). HiUhll AAHS
h~ hU1(k't127 ..ffili ..l.P:'l. In to'lk·h mit.J4)f

markets a. L". Anllel..... Phila."'I­
rhia. and Dal!»: teame<i Wllh he...,,­
wf'i~h~ Timp "" ....m·.. Hnd Di!'nf:l'~';

.-nfl ~" t\O\'" on tht· h.·ink of lumin~ ..
prufiL

"The facl lhal
"'ron' !Otitl he", anrr
fivfI Vear,.. when .. l
three \,eant m:.anv
-aitl Wl! ~klll'l do Ii.
i" flrelt~· comfnrtin5,!
tn me." !Oo....Yl'l l'hri:-­
tOJlher Dahl. IIre,i­
denl of Iblli" AAHS
parent rnml..n~· (,hil­
drpn'~ Uro..tlcalllmtr
CO'll. "Iff" Jillnt' froln
nne affiliate lU'M' \c."I\"
e"aJCe of! 1'" of the
('ulInlrv to ahnn~t

;un of tht· (,Ollnll'~·.
n~· t hl' t'lHI Ilf th~

.vear, wp t>X Ilf'ct to
haw -Cl"I--4f.... 'If lilt·
rountn'."
Me~nwhH('. hoth

Timfl Warnpl" an.l nil'Ont'~' ilp­
!>roached Dahl a""Ul worklhJC lo­
It'ther. He leamert ur w.th Time
Warner to puhliRh the nftlwork'p,
monthly '1llIj[lIZioe and ",th Di......y
to CIftle two w~kenrl ~hfr\\~, "()i.-.
I1<'vl'....1 !.i,·e" ,,,.1 "\."'0 From Walt
U;;'ney W"rl.I."

Dahl. who .'urliecl at the Harvard
lIlII'.n.... School of Advanced Man­
1IjIl!menl and ,'-ril.... him""lf ...' a
"rteal-oriente<1 kind of lIUV:' fa.oh­
iooed hi>< a""mach til flPv~JoJlinll a
nllio network al\er lhe tele""lOn In­

dUltry rather than the .....dio hUM­,_.
"Jbllio Ilroadc:uotinll L' "rr"\' <hort·

.iJCht.ecl; if a formal doesn'l ~'Urk In

I~ monlhli, ther move on," ...aV1i

Dahl. "TI"s .. ~ Jl.on....nnll effort.
and w'e knou' it·~ I!l)in~ to lake
money and time. M'TV took anum·
ber o( ......... We knew we twill> he
rlooer In the model of a 'TV network
... orpoeed l<J o-adillorwl radio.

"One o( the thinl!' we'"" rtoihll' II

"'hat murert Mum«hl ,lid ,,'ith
Fo~: ClIpture the k.l, audit'""" n,.,.t.
then branch out." he contlnuel.
'1'umer did it"ith the Cartoon Net·
work and Viarom "ith Nickelodron."

Dahl won't comment 'recirlc:ally
allaut the company', expon.",n
plaTll\. but he rtoes ""y thol he Iw
live or .ix nuyar dealll in develop­
ment anrt ..,.. 'TV in the company',
future. He ...IM fIeefI t.hf!. oom,,,,n~",,

rec:onj label. Planet AAHS. branc:h­
inlt out via a major rteal in the next
year. For now. the label only reo
ie_ eompilalion Cl>lc through lJte
manzjne.

D""l'o roclio hackl[T'Ound includes
the cretltion of hrmulcaloO.t lZTOUp

nnw 11""'11:-. I!+ ~1.aIIUIl:"o III Lh,' "1"M'r
Mulwel'Ol .lOd Ift'w.ui In J!'~MI. ht,
fnrnH'd ('hih'rpn'~ Uroallr ..~lln5t
(:11'1" til hlly wwrc .'.I .....~ Ibllit]
AAIIK n.hl'. ,.Ian Wflo.. III ""'VI' thal
iI fnrmal i!e"rr41 toward chjhlrrn
l'uulcl wlu-k Oil iI li"K'ill It'\"("1 Il('fn~

mklni! nUll'r affiliatt':"o
Two \.1';41':" ant'T 11$ flf'hul on

\\lWfC-AM. 1\1Il1( I'h""n", <"dJ11e,m
boarc:l, fnllo..n ..1hv ~lo,lion~ 10 Ualb·
more, CirK'innall, (·If"\·p~and. Of'troit.
OrllllMkI, Fla.. 1_ Vf'l!'.... aNI W..h·
inj!lOn. O.e. tlulllf lhe netwnrl,,'- on

affili ... lcfi. 19 are in
lilt· till' :-.0 markcll;.

Nolicin~ lh:ll few
nf tht, II.flll m' ~ r.­
rho !Iolali,m,; in thE'
rounlr~r l'atflrrd to
h~t('nf'r!' ""(Iflr the
H~t' of I:!, llilhl felt
I(adio AAIIS "'..ul.1
fill an Importanl "00.

"Til;'; ,nd...l,.y hao
tolall... lJ\'erIOflkpri
th.!' ~ufiience," hE"
:,,,.ay:;.. "l ....'1"(""" u" \\ilh
.'lI<l1O .",1 k......- what
it cl).111l Irtf' .uwl h..Vt·

pn\\'C'rful It "'·.ll'. I
nt'\'I'1' f",lt thal kill!'>
"nuld I"t'ac.·t ~ny dif­
f",",nll~' In iL I liu."f'd
twn hu...·l" ...oti when
thpv turne.1 10, 11.

I:t, I :-ooIW Lhf'111 ~Lartml! tJ.> 1~h.'l1 to
ra<lio Iik~ I ,Iitl."

Uahl s"," I Ilt· hulk of Radio MilS
1~I~net1' iU"" helWe('n the a,(e1Il of !l.,Hi lO.

In adriillun to the- ....·~kenrt Di~­

n~\' !'oholAl'o, Halilu AAIf!ol fl·.. lurpc;,
!'u("h I)ru)!rarn~ a!' "Slnr~'llmt·."

which pl'nJlrif.m~ l'L"~FlIC l'lorlE~;'"

TPad bv tuck" and (,E"I"hrlt le~: "The
H..uho ~\US Cuunldnwn:' it In,,:W
rhihir",n's rnuFoir ~hHW: and "E,'E"·
nin,ll" Thratrp," whlrh ;um~ fur an
oidf'r iltutif'nce WIth" Jll'ef&enL.illaon
or {;IIT.V I~JfI", hl"'tor~·. and arivpn~

lurfl l'Olunt"tl.
Thc Ilf't work fealure, a team of

~o kirt 0.1. known a .. the Ra<110
AAHS AJrForce. lIlclllrllllJC it. 1.'>­
year·olfl vr of fun, ,lImmy FTee­
man. The nf"we~t Learn mernht>r i~

the co.llIm.rt ral AAHSI!::. l(artlO
AAHS' nr~t ma"("ot. whO' Will be
u~ at evpnu. ann remote!ilo.

A l.vllical hour of mu..K' nn Iladro
AAHR oHe" lun". like .Iooon
WflilV...t",c "r .JUlCt C;ud Wail Tn lk
Kin~": lhf ChlJlmunk~ ann Alan
.Iack,an·~ "Don'l !lock The .Iuke·
""x": Havz II Men', "Thank Yau";
Tam Ch~I',n" "The M•••,nll Pa~
rarte", Dcnn.. HVIIOm', "When The
Wס/( Came. Kn;"kln' ", K..rmil &.
MiIUI PiIlIO'" duet "She Onve. Me
C....,v..:and Little TexlUl' v.....'on o(
"Hclp."

S .... f)altl. .. A lal of ur(rnnt
money Iloe~ Inlo thil'o. When we're
done. f"(I toUlI inv~tment ,,'iU be
nurth ul ~:lU million. We will he
making money low~rd lhe enrt of
th~ v..ar ••r next VP3r, ann nn("~ that
harPen~. II Wl/l~m.. quite Jlrolit­
.ble"



Running Aadi~
Your Resource for Business. ProgrammIng & Sales

Your Guide to
Production

Libraries
See pp. 37·39

ha, alwa~s had Ih ~'\l re~ulb In .J ~rl.l'\'"

roo(-. l".-ommUnll\ -I~ pC' nutn:;.ll".'h<" '1ht"

~ •.lIJ "Yw'C' IU".! \loJnt thh h' he: ..1 (amli~

communlt~ radlP ,tallon .. From .J ~oik,

and busln~s> 'tandpolnt. sh~ aJded, "II I>

absoluteh cntlcal to be able to have Il\e
promotions. gl\ea"a\ ,. ~Id, .:alllng In.

so that they are nOl Just calling In 10 lhe
800 number 01 the RadIO Aalb net.. ark. ,.
Ad' emsml!, which /u.s been 2IO..,n2 s~,

Iv for the sW.ons. IS divme: e~'mvll"it2 from
klds-onenteO accounts 10 the~ u:xhDonal
tYP.:~mg. aUtomotl\e. he.:lJthc=. and
penonnmg ans InstItuoonS. ior e:<ample

Kid, are part '" rhe on-air mix. For
~'.Jmplc:. mo\ 1(' reVlCW'iii t:and re\.e"'·~ 0'

rhe CIlCU', ,,'en or reSlauram.,. are done
b\ ~Id,. "Kid' love hSlenmg to other
~Id,. ,aid Schultz

continued on pagr 34 •

Dj-In-mlln,ng Mlcnael ShevlU

Schulu, the slauons l!ener31 mana\:er. IS
thniled With the pro~~s >0 iar "I thl"it~ "'e
have made tremendous ground when you
figure that we Just staned totally from
scratch," she said.
Shultz estlmaled ,,,. ..........
the three sta- ..• - ~
lions' audience
to be more than i
~OO.OOO peo· \
pie-both kids
and adults-a
wee~

Fanulies, '" Dlher
l40rds "r feel like
"'e have a focus
group ~\er. smgle
,olnar.· da\:' saId
Shultz Parents
',annOl walt to

come m and the'
.... ill 'tay In here
and talk to sou tor
15 minute,. and
sav '1 Just let \ au
kno........·hal I thm~
anout vour radiO
,tallon, how much
I lo\e " You
~now, I I"I~" all
Ihe time I drop
m' ~Id, off at da\
care or at ..chao!. md I'm on m~ W;]~ (p

",or~. and I am all the was d"wnlOw" and
I'm '1I1i h'lemng to 'our radIO '/;lIIon"

" local pres~nc~. In the form ot Ih"
localls -produc~d mornIng 'ho......... a,
Imponam. ;lCcordmg 10 Schultz "Rad,o

Will' He addresses M,chael. star DJ of
the day "Way to go. duuuuude'"

The muSIc Slal1S to play. and Kennv talks
It up: "Great mus,c ior great kids. In the
RadIO Zone-1570. 1460 and 1050 on
your AM radio t a show bIZ pause I thing"

JUSt your average wacky DJ dOing hIS
average wacky thing-for kIds

Ttl. Radio Zone
The "All-Amencan Alarm Clock" ,ho..

heard weekday mornings 6- II a.m .. IS

umque among the programs carned b'
the 27 ,tallons In the ~4·hour-a-day

RadIO ,~ahs chlldren's radIO ner"'ork.
Although the o,het affihates carry the
nel"'or~', Alarm Clock sho ..... WKDB.
WKDL and WKDV carry a locall\-ong,­
nated '~rslon, hosted by Cums and SIde'
~lCk Susan Huber I network programming
IS carned the rest of the day and mghll

KId' programming has worked out well
for the three 'lauons, the oldest of whIch IS

JUSI over IWO years old. Joan Homa

VaIaIdDo
.. .41 co""'" library ofprod.uctkm
_ MId DINItJ/f«:II- _...a-.........,-.

CaD. _ or send W a fu and II will br
a pieau'e fer W ID send you a~
c:aaIog d our~ dill: lIbnnls free
oldwJe. Our c:atalop have a Iarae
Y3tII!Y d wt1Il you need fer your pit>
~ For J10Ur CIlI1W5__ will

br pIeaetIlD send you a dauAAlIIiu•

CXlnlJ*% diIc CXldUIinll all die~
tIcn J10Ur need 1D piIIz J'CUf an:Ie-. Bl.I
_ c:an't send you our~ IIIlIiI you

IJI!!I .. lDUCh 1lIiIb us.

Radio Aahs Programming Child's Play

--~."'tillO.iqc--
500 Executive Blvd.• P.O. Box 534. Elmsford. NY 10523 USA

TEL: +1-914·347·7878 FAX: +1-914-347-4764

COMPACI'DISC PRODucnON MUSIC AND SOUND EFFECI'S IJBIlAIIES

by Alan Haber

SILVER S"RING. Md. "'me-and-a,
half year old \1lchael Shevltz IS on the
"Tour du Jour" thiS morning He and hIS
classmates are watchIng mega-cool DJ
Kenny CuntS strut hIS stuff behmd the
mICrophones of Radio Aah' affilIate,
WKDB. WKDL and WKDV, three A\1
stations senlng the BaltImore.
WaShln2ton and "onhem YI12lma areas,
respect;velv rWKDL IS the ~nglnallng
'lauon: the others are repealer,. but with
local IDs and commercIal"

.'v1lchaellS thIS mommg" gue't DJ And
he has done a great Job K~nny thanks
him tor commg out [0 the 'tatton "And
we are gOIng to take \ ou out." he ,ay'.
e<elledh. "wllh a 'ong that sou request­
~d to hear From the ,oundtrack or the
motton pIClure Free Wtlham-Wtlhe to
hIS fnends. 01 course-thIS I' Michael
Jackson. as~mg [he quesllon. 'Will You
Be There ,. And the answer 1>. ·Yes. you



the right answer 11 II was coming

.....•o
\

t••J

lun he 1'\ ha\lng Am,llIngly, this is his
lirst radio gig, but it is not his first

• W kids-oriented job-Curtis
"". spenl live years hosting a

...~ kids' TV show on the
~ Fox. TV affiliate in

Baltimore, Bright
and bubbly co-host
Susan Huber has
been on the show
since November
1993.

Having local
personalilies on

• the morning show
~ I is a good thing, said

o~ Curtis: "You have got
61 your own human mar

, keting tool. That way yo.
have a personality to send to

places, and it is easier to sell
because you can do contests and promo­
tions that are live. As long as you are
taking cues from the network, and Ihere
is a consistency in programming, it is
okay."

Programming the station is more of a
collaborative Ihan an individual effort.
said Program Director Dan Turner
"This (format t is unique because il has
never been done before, and Ihat is
wh<.ll <.Ittracted me to ii," he said. "I
look al children's radio. really, as the
lasl bastion of crealivity in radio."

The "All-American Alarm Clock
Show" and. for that malter, RadiI'
Aahs. goes down like a great, magic.
breakfast. Magic. in fact. may well be
an integral element in Ihe fabric of cut­
up Curtis and his show. Legerdemain
was, in fact. integral to a segment of
IOday's Tour du Jour.

After turning Ihe kids inlo chipmunks
wilh Ihe help of some produclion
sleight-ot-hand. the cheerful host asked
the kids if they knew how he achieved
the trick. "Was it magic or was It a
machine'" he a~ked. "Machine'" carne
the cry back from Ihe kids.

"Yeah." said Curtis, perhaps a hit
dejected at the response. "Nobody says
magic anymore." Ellcept, that is. for
the listeners. perhaps.

~~
~/.,.

•

from Mom and Dad. saying
'Go.to Ihe a~las, go 10 Ihe .......
dlcllonary. I mean, 0 ,.....­
lorgel it. Because 0"
we say il as ~

media, il IS

cool, and Ihal
is something
else Ihat. IS

not lost on the
parent, Ihat
we are all
working on
Ihis projeci
logelher"

Kenny Curtis,
wacky morning OJ
cutup, is a nalural
behind the mil', relaling 10

kids on Ihe air and in the studio as

CONNECTING THE WORLD

Ihal's supposed to be lor kids, he added
The biggesl challenge, said Curtis, is

programming lor Ihe wide age range of
Ihe audience, which stretches from
aboul four to 14 "My larget audience
in Ihis show is a family stuck III a car,"
he said. "The idea is a radio station
Ihal can give Ihem everything Ihey
need and wanl in one morning wilhout
changing Ihe station," including traffic,
weather and sports, which is delivered
by, nOI cOlncidenlally, a kid. who
Curtis said is hilarious. He remem­
bered a line Ihe kid spoke: "'The
Bullets stink, let's face it.' I mean, you
would think the kid was 50 the way he
talks," he said. "II is hysterical."

The stations run a 101 of contests, but,
according 10 Schultz, "Ihe winning is

lOD'.-..
1IJi 1»1'-'41

F.. ~,.,.,~

.. conllnued from page 32

All kinds uf music (and anislsl are
played on the AII-Americ<.In Alann Clod
shuw-everything "from rock 10 counlry
and c1asslC<.I!. from lots of Motuwn to,
say, a selection from "The Lion King"
movie soundtrack, Parents "love Ihm we
are ex.posing Iheir kids 10 different
Ihings," said Schultz, "in a very non-edu­
cational, non-hey-kid-you <.Ire-Iearning­
something-here (way I,"

The music does nol necessarily have to
he geared specifically toward kids. but,
,aid CurtiS, the music has to be "content
appropri<.lte We h<.lve a line, We
don'l wanl 10 cross Ihe line too much,
hut, <.It the same time. we don't want to
be too goody-goody either." The last
thing a kid wants to listen to is music

.I.'~UIU .U. '--'IIIIUl·~ll
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/~at Kid.

Gretchen Vawler. 13. and Eric Roberts. 16. are teen DJs for KAHZ·AM. a Hurst·based a(f.liate of Radio Aahs.

Rad,o A.hs proouces a magazine tor
its vounK hSEl'nrrs.

The burgeoning

Land of Aahs
By Holly Williams progrommjng Ilm~ II kIds
_ ~ 12 Ind you 0l.r, IUdlo .... tu
,"",,_-.._ " mlklng I mlrk on tb.

Radio Alu.Uke mlny oi cblldren's ent.rtllnment
Induslry

its IIst.n.". IJI ooly S yeen "We Ire brlnding kids
old.

But Ilreldy tb. nelloOlI rldlo Uk. Nlck.l~eoo bas
rldlo o.twork, ruo by Cbll. breO~ed chIldren s t.le- \.
dren's BroodcI.1I111 COfll~ SIOO, Sly" Cbns Dlbl, pr...
o( Mlnn.apolls lonestalloll' "d.nt 01 Cblldreo. Broad·
lIn from Hurst) IJI big (or eastlog Corp
It! In Mlrcb. 10 conjunCtIon
~~b ltv. stallon. OWII~ wltb Wlrner Music Enler·

Ind operlt~ by Ih. corpo> prt_ of Time Wern.r Inc
rillon Ind more tblo I dO&. Rldlo Albs spawoed Its
'0 ImUltes Ilrlog Mobour own IlossY mlllZloe Iblt

Co.U SJ.9S I montll Ind
comes wllb I compact dISC
o( tb. top 10 bit! In kIds
music.

M I mark.lInl tool (or
!be Ntlon. Idv.nilen and
tb. cbildren's music Ind....
rry In gell.ral, Ibe maeazlo.
ID<i ICcDlIIJlAIlYtnl CD peck
I puncb, 1nlllil ."boerl!"
110lIl were 50.000, Ind co"...
flllon officials expect till'
number to qUintuple by til.
end 01 Ibe year.

"Tb. respon.. b.. been
Pl.__ IUDS' 011 P.,e 6C.

Gretchen docs a live broadcast from
a festival on La. Colinas.

WHERE TO FIND
RADIOAAHI

T..... 10 KAHZ·AM (13101
lot peppy ICM9 by dllIdI'In'l
enlel1Plerl. mcMe -.nd­
ltKQ. oIdIn, IIOIy IIIIlH and
cak'l MUIonI. 1lle ttallOn. .'
II1e Hum.1ftIIa1e o/.C/liIdNft'•.
BroedcutIng Corp.. ...".
....... houf'I c1lcal ..
ptOgf8lMling t_tunnvlocal
I_n 0Ja IV..,. .......

FholOllraphy by Anane Kadoch
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Kids' radio network aims to educate, entertain

The R.dio A.h. m.cuille c:oela $J,tS • monlh .lId come.
wllh • comp.ct dllc of Ihe top II hit. In Itld.' mu.lc.

C.IIII.M I,•• '-ee fe.
pheDolieDol" Mr. 0Ib1 SO".

Most oIlhe Rlldlo Aabs pr"lro..·
",Ing. wblch Inc'udeo ~ppy ....p
b, chlldren's eDlertllDers.•oyle
!IOundlroc oldie•. story tI.... and
<o1I·ln Ion•. COli" Ylo ..Iellile
froID MIDDeopol1s Uh Olbe, Aohs
""'II.Ies. Ibe Hunt 510lloe (KAHZ­
AM 1.1601 iDserts seyerol hours 01
local pr"lrl.mlDI every week Ie.
luring I...,n dl"" jockeyl.

OUr ClI" OUr Ch''''r.", one of
Ib~ loull, produced prOllroms. lin
lor In bour "0 IUerhlle Moodl'
even inKS; a reeeol 1_ loU PDrt
Wnrth M",or Kay (;ran...,

It,_ ... I-'."t ""toleR I~""h hUHr nr
HR.ho Alh, prOKr••mtRK 'S reo
.,,,,,..slur loclllld.ertL'IIIIK, ..........
tlon. and InlorDlllioo ......la sucb
1.< 'mrl.. w,olher Ind Irlllk re­
ports Two Dllnules ~r bo., Is de­
voled 10 nltlonll lIdyertlslDI.

"Aillhe snng...e very .....itl.e...
soy. SIlkey Archlp DI ArlinKlon.
whust, children -- 11lI0I, II. and
J..<nn. 7 - Ir" r"lufl' IiSleo",. Sb<!
discovered Ibe ...1100 Iroll 10 lid
in I shoppiag circullr

"Refore Aahs ca.e alnnR. we
dlda'I know milch lboUI kid.' mu·
sic performers There wa ho .IY to
listen 10 them Now Illy children are
more inl"rcSled In bu,iag m.slc h,
JIM! Scrugs Iboo Ibe, Ire Ih" bIrd·
.uck stull"

Ms Archlp soy. ber II..i1y mem·
bers consider thelDsel"es Aabs
groupies, ""elldlollilve "'mole ...
.illn. when Ihe stlllon brolldclSlS
Itom vIrlOlls locales In Ihe 0111...
FOri Wurtb Irea

'The Alhs ~Ie IIways mIke
Iilae 10 Illk 10 m, kids:' she so's.
'Thll melns I 101, especilll, 10 II'
son...ho 'ov... 10 pr_ bUllons Ind
gel In on Ihlbg."

The ""lion also provides In op­
purtunity lor ,,'pirlng ,oubg DJs 10
proc"ce Ihelt crIll

GrelChen Vlw'er. I 1J.,u,-oId
sludenl II Monnig Middle School 10
~'url Worlh. enjo,. Ihe few hours
pcr ..eek she spends OD Ibe Itr.

.. , know Ihere Ire people oul
Ibere lis'enlng:' sbe soys, "Ind ,
100511, jusl ..obI Ibem 10 hIve 10
lun wUh us"

Her on,,'r portner, Erk Roberts.
s 16-'e.....ld junior II Puchl' Hllb
Schonl in fort Worlh, pllns 10 ,.r·
sue I clreer In sporll rldlo.

"Thi, looks Iru' 011 Ihe reo
su.~,- be "ys. "' lilia' I'Ye dell·
btlely 101 I helld ,,"rt wlael II
com.. 10 .I,be ........DI It I cnf·
1"1" ""lion. Plus, be,. we let pold.
ll'slInol"

The DeIl...Port Worth stlllon
h,,~ II ,,,,, f1m". n" o:il~ <:,.n "f 'h .. "

I.ongllye 111110.. Ollloowide.
AJonI wllb lbe .......b 01 cbll,

dren', rlldlo Ibd Rodlo Aabs come
"", .. _11"" .. "t ..... ,-" ..... , ...... 11;", ."'"' .. ,

Ite Ind -edllUtloall" rlldlo.
Rodlo Aalls bu COlli up wUh ill

o"n dellaUloos.

(hard of our audience IS parents.
mos. of wbom are driving in I clr

wUb Iheir children wben Ihe, lis­
teo 10 us."

"No one lIives \IS I hlndbl••k
about children'!ll prORr.lI'min~.'· he
IIddIliii "We are inventing the model
here And we are bec:omiug I spokes­
""inn lor kids' VII""" ..

Radio Aah~ o{(u:i.ls Sol)' they tN.­
heve Ibe need hoW is rlearly "row­
hlK 'ur fl.ily- Iud dliltloraelllt',1
p'OKra.minK un I 24-hmJr M.1liii1!C

Tlwy dh' fh.,u ~ fl'lfU'dIUfI:'i .,U.
l'm.eW"rlwr, PS wdl liS WI,,·k.'t..1
b,.WKlc.~'':; 'rmn huth HislH'ylnnd III
r"UJoruin DUll WRit Ills...')' WnrM
i .. "'lunda, AS Itruu' fl' Ih,' ~rnwinl:
'nl('n'sl

Arhitruu. Ih(' rallin l'tlllivah'lIl hi
televiSion's Nielsen raUnK~, dues
nol rale IlIdlenc05 11 yel.. And
,ounger RUI I I99J ArbUron slIrvey
In Ihe Minnelpoll. m..kel fnllnd
Ihl191 percenl of III children h".11
to radio. and Ihnt SI l""rcPIiI III Ihat
hSlenlllf~ IS .111111' in tht, for

fhildren's Iclevis.nll has (orne
under dose scrlltiny III reccn
yean from educallonal in~titution:li

research Iroups Ind rh.ld.en·s 8<1
vueoc, organlzallons

0.11 som" exper's Sly Iba, cllli
dren·. rlld.o, with vlrllllll, nn led
enl gu.delilles or reguillion. h",
slipped Ibroullh Ihe crocks.

"Tbe prlmlr, coocern Ihes.
dlY, comes Irom TV," SI'S O.ln,
COllie" 01 Ib" Policy' Rules OIV;
slon of Ihe Pederll Communiu
tlons ('OII..lsslnn "As I.. IS I am
a_are, no nne has rli!Sed radin ..~ an
Issue Inr reculltlon ..

Ellen Wlrtelll. deon ohd en
dowed prolessor 01 IIle communica
lioos scbool II Ihe University of
Te..s II Austin. Illrees Ih.I DlOSI of
Ibe foclls hIS been lo..ord "Ielevl·
slon Ind new leehDolnll.. - vitlen
IlIDteS, !IOft..lre. Ihll sort 01 IlIlOg ..

"Oul Rlldlo Alhsls In IIdvertl""r·
dri.en stlllon," so,. M. Warlelll,
..ho hIS ..,illen lad lectured lbolll
Ihe ~.pIMion in youlh-onell"!"
....kolinl slnleKies .. And Ih.,
.eaos U's aDolber examrle of the
coa.ercJIUzelJon 01 our cbildreo's
cult.re"

A.lbs eXfl:ullves don'l quite see It

Ihlt ..".
"We .reoul 00 the (UlhuK e"tlRe,"

II,S Glry 1.8..dfs. Ihe M,nnealonits
baed "aecative vice preside"l flf
""Ir__inll, who i. responsible
'or ... 01 .bll IGeS Ollt (lVer Ih,'
Ilr ..1i0oi11, Ob Rodio Alhs

"WblI we'ye IlIe.pled 10 do:' he
II'S, "Is estlhllsb I commerciII en·
lerprl... 'hll doesn'l hold 0111 il.
hind to Kovernmeot People pnillt

Toy. 'R' Us"
Rodio Alhs perceives IISeIl IS

..If·relullllng. lovorlbl, co.por·
i/llllS hourI, IIdvertlslnl of I ..axl·
mum of 10 ntinutes wilh lelevlsion's
IB-I.l mlnules

And. nffidals say, the compaoy
IHlhllshe!" IdvertisiliK KllideliDel
lur it.iIi .Ihhales 'h.' discour&«e ada
lor ulnlholic heverlRes, tobacco
Ilr()..lud~. movies with I rahng olb·
('r than (; or PC:: and Ilrodll'-='5
,I("t'n..." tn be tlf ··pnnr IllIality" hi'
'wlll! VllI'."1t ", rlllh·III·.... llr .'1111'"

I 1111111': 'I'll .. , ~uttld ..U"s nit' IIltUtllI

al. hHWI'V~1 lllld rely un ('04.:11 .UiII·
ah'"' .h'>4"f(·'1f1ll

1f"':ifl,lh~s... ul Iht· dIH·... inn the
dullln·u·s fn,hll lharkf'1 takc!liur Ihe
IN."'h1l1l1 salllmy." Radin Aah~ ufrl·
c••ls Soly Ih.,y have hod I sllniliclnl
Iml'al"l In five )'ear~

"We wlnt '0 ac:quire mort stI­
""',,.'' Mr Itahlosys "Our nexi S1ep
IS 'ur the company 10 pnrchase 51..
IIUII" In Nrw 'lurk IIlitl Chic:oRO We
:llr.'ihly hilVI' tlll"-' III LA"
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3~t KIDR (740 AM), they're •••

TONY BLEVTnbune

Lydia Bautista, 10, is one of five Valley children hired as part of KIDR (740 AM) Radio AirForce.
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Radio
From Page A1

"If I stay in the entertainment
business, like as an actor, this will
help, because I have to learn to
talk clearly," she said.

And she does.
Each member of the AirForce

is given "assignments" for the
shows they do with Miller. He
operates all the radio equipment
and focuses the two-hour local
programs, which air :l to !) p.m.
daily.

The AirForce members are
brought into the show to offer
information, reviews, previews,
talk to other youngsters on the
telephone and converse with
Miller.

Within two or three weeks, the
pm~rams will ~o live. For now,
they are taped.
Miller, of Mesa, has the responsi­
bility of being a teacher and a
disc jockey at the same time.

"I have to teach them what I
do, and work with them so they
can be good on-air personalities,
Miller said.

Miller was hired last fall by
KlDR. That was when the station
finally began to insert local ele­
ments into the nationally deliv­
ered programming.

"U's kind of evolved from
there, lmd it still is evolving," said
Miller. "We .literally are creating
as we are going."

Miller first became involved
with Radio AAHS in a part·time

position al a slat ion 10 Orange
County, Calif. He moved to Ari­
zona in Novemher 1!:)9:J, but
couldn't find a mdio job, so he
played club DJ and waited tahles
'II Ihe Hlack Angus in Mesa.

At 25, he said he believes he I

was hired because Ihe station
wants to keep its young sound.

"I have a younger voice, a
younger presentation and a relat­
ability," he said.
This ability to relate could be the

influence of his wife, Can-ie, who
teaches sixth-graders.

"I think that is a big thing.
because this is not just a radio
format for us, it is a lifestyle," said
Miller, who added that he and his
wife will become parents for the
first time in September.

Miller knows he must be
patient with the youngsters.

"Like with anyone, they are in
awe of what is ~oin~ on the first I
lime Ihey are in the studio. So the
first thing I II)' 10 do is make
Ihem comfol1able. Make them
feel as if we are just hanging
around and having a good time."

lIe knows what the children
are seeing is new to them, but he
said he wants them to understand
it all.

"We've been doing this now for
six or seven weeks, and they now
know evel)'thing that is going
on," Miller said. "There are no
surprises. If there is something I
am doing they don't know, they
will speak up and ask."

On this day, Bautista was very
\It-

relaxed. As Miller taped informa­
tion of some upcoming events,
she naturally ad-libbed with him.
Then, when he pointed to her, she
read an announcement that had
heen written for her.

When the tape machine acted
up, she quite naturally began ask­
ing Miller what could have
happened.

"I don't want them to feel they
are infringing on the adults here,"
Miller said.

One way the station does this
is by treating the children the
same as any other employee,
Powers said.

Each one gets paid and is
required to do all the personnel
paper work al,y employee would.

But some of what is required
did come as a surprise - at least
for Bautista.

Some of the work Miller
requires is for the members of the
AirForce to review movies, or
attend functions and then come
back and give a report to their
listeners.

Sometimes, the rep0l1s are of
news events. And sometimes, the
reports are on something fun. For
example, the station sent Bautista
to Sea World on Friday.

Plus, she now has to deal with
her celebrity status at school,
Tumbleweed Elementary.

"No one treats me much differ­
ently," she said. "Some will come
up to me and ask me what it is
like, and every Wednesday the
teacher tries to bring a radio into
the room so we can listen to my
show. But sometimes we can't
because there is too much work
in class.

"l'm t ...... ,'''(1' nnt tfl "'rqrf' •

much," she said. "I'm trying to
just stay cool."

Bautista said reporting is not
the only KlDR "homework" she
does. She also practices her
enunciation.

"My gram has a microphone,
so I practice," she said. ''I'm try­
ing not to make pops with my
PiS."

So the work is not just the two
hours per week in the studio with
Miller. And Powers expects even
more. He said that when K1DR
participates in community events,
the young DJs are asked to
appear. They also may be asked
at times to speak to school classes (
or groups. "We also would like to
tie them to various kids' chari­
ties," he added.

The one downside is that Pow­
ers does want to involve more
children. He knows that a
youngster's attention span could
interfere with keeping them at the
station.

"For now, we'll go qUUl1er by
quarter, maybe longer, to see how
things go," Powers said. "What
we want to do is give other kids
an opportunity to experience this.
But if we have a couple of kids
who tum out to be dynamite tal­
ents, we'll keep them and expand
our AirForce."

If new children are needed, the
station will do open auditions
again, he added.

"We would like to give other
kids a chance," Miller said. "But
that would mean we would have
to start at square one again. Any
time you train good employees,
• •~, " r.'-... ... '. .. .• ,I f' ., ..



Radio networking
especially for kids
Des Moines' KKSG-AM is carrymg round-the­
dock eommcrci:1I pro~ramin~ aimed at
children 12 and younger..

By .WIIDA VOSS
H•• .&sn._ ST.\tT W"'f' III

MIDHapoli8. Mi"". - n... "AII,"""'n..an AI"",, Clock' Oil

WWTC-AM '"'"" IS no ordinary IIlOl'IWII~ radlo silo..
~lck'!I _ath4!r~a. IisU'MIlI hear knock-knnek }Clef'S.

<l<'linllions 0( wnrds hk.. "dP!ladP" and !IOII~ lile.. "SIw [)n""" Mr
<r.v.y' hy limn•• and Milos PiaY.

~fl. tnlS ·1 puhh" radiO.
II" ~ mm rc'aI radio neewor!< thaI oa..", l."IuIdrrn sp~..m-

nun~ 2~ 110..", a dav.,......n dayS a W('('1e. And lx'tDnron. a112:01
.Lln .ndav. flrs Moo....,.· KII:SO-AM (1:100 on tn,· (1JaI). 10mtf'rly 0

f'04lftlry nulSl(" ....HIt'l. jOllllt the _work.
( '"JlI'<I RoodIO AA1IS Cas m ooIllt and aahs l. WWTC IS tn.. nall-.h,!,

,!;Ulon for Ih.. Chtldrt""s Sat..Uill' NNwork h4!amt"d roasl-lO­
ro;o.o;t fron, a lomK'r bank bwklinll on ..... outskirts or M1MeaplI­
I"

Amtt"d a' rtuklrrn 12 and Y0Wl8l!r. Radio AAItS deIiwnI m........
III'WS. JOk.... brwn 1f'aWft, talk. SlA:lne and ,nConnabOn. Amoo,.
", mort' Iofl,...: hwJcljn. rilildrftl's lIcll.-eem and mlIancm~
\-",unumICalHlt'l het_ family ",""bfors.

A I.oll.f_ 800 numbrr __ pifftCy or ,,,,,,,play ~........, 115­
I......'" and t'Yl!'r..-heerfui tiIM'JOCkeys. _ of whom art' 1e1(1s.

In the 1'tnPr'JlI... world oOads' radiop~ RadIO AA11l->
hold!l a Iol. of prom_ a spot on the radio dial that lads can can
I 11<'" own. a _ ntarlcl'tJ"1J medJ,un for l"haId-<>n<'nl.t'd pmdu..1S

and lIWf'VlrM and a natIOnal sa.ac~' for the p:m"ln~ numb('r of
a111:'IU.... who ,JI'Oft'1N" ("hlld~·! ""15K"

Fllum"'r ChnSl."'....r Dahl. 51. knows tIw p...."r 01 radIo lor

Teens are DJs and hosts
for Iud radio prognuns

Minn~.poli". Minn. - ~lf'flhamf' \\'aLiIiOn m~n; ha\'r .hr
l~tJohinUll·vmrlrllnr;tl:~vf'ar·nl(1 .

Tw1C"f' ~ WM"k ...Ilf' fH·ho'oll.'" it shnw nu WW'TC-AM. al!Vt
known as "adm AA".~.• "allon hrrr rtrvolrd ool..lv 10
~~ .

SIIIm,;: III Ihr r:lfilo tHlfllh Hf1f' dluuiv Mardi aJlrmnon.
\\-at~11 anlro(hH"c'~TrconJ-... !I;uu'lIt""S calls from all (WrT tiM'
rourury ~nd h.mlf>rs willi liN l',~h,.,st..

Wa....nll II ....' ... :t proIP~~I"'lal, Tlph.'ctl \owr CaUrf"!lll Ii~ht

Ih.· phOIU' huard III Tt·...pu'l ...r let th,ll hour ... "Br;un (~;unr"

fI1U"'sIHHI \\ihal 1~lw 01 ..nrllllfw 1I1'\1rllllwnl IS usrd lu

(.('IN:I !i1U.tlllhUlI:-~'

Shr h;uuflrc;thr ralh'~ rt,.fllv •It'.'" .1 nllrl"fli.'l'C()J~. Iml vou
h~H'luknnw ",.. hal klllcill.' Illwrn~·lltw.4 ..h,..,.·Us nn~r;tllt"r

whn .icK'SI!' ("onlC" III' \\-lIh 'hf' n~hl .v"..wrr Ah•.,U1 200.000
caltsa month romr ilion thf' St:"IOII'~ toll·rrf"f' nnnltW'r.

Rrtwr.....' rall.'r"'. " ..t~1lI1 talk ... wilh r4 ...hn~t... Allv~l1l

)\r...ms. II. ami IJtllt Mwharl"i. 'In O4Idllll fh!llt" ,u,:kry l'lu~

dil~i. Keam!'i rrpr31rodly flln~ hf'T 10ll.l!IIr O\,{'f hf"r If'fl'th
hf'caww !hfl' ha!'i JH~l h;t,t lIf'r hrac'ps r~nJo\'pcl. Mic'ha..~s
k1.L~ h.., abttul II. allfl sh.. m"k... a larr al hIm

E\·cnluall.v. W~t""n hrar.< from a "alll'r who ha.~ Ihr rillh'
an~"?r. rhf'f"tN"1nm nllC"'rOM"opt'. Wlnn..rs rt-<"<"Ivr romp.act
diS("!'i ami ~"Irr('fl ,juuIII,ais

D1Inn~ lhr n<"xl hour. It,ullo MilS Iistrnrr!'i hf'ar a

WATSON /~""",. II"" '''/'''0'' 2T



Kid radio appeals to parents
RADIO
ConI IIIurojnrm. Poge IT

younll:olll'rs; hI' Iln!w up f'nllrOllSE't1
WIth "Serllf'ant Preslon of the Yukon'
and "Sky King.-

·1 WlOnt to bed With the radio and
wokl' up With thE' radiO," says thlO
pn':'lldmt of IJ\e Childrl'n '5 Broadcast­
lnllCorp,

Radio MRS is not the fim kids'
radio propamrninl in 1M Des Moines
art!a. Two yean lID, KDPS-FM (88 on
the dial). run by the Des Moines pu~
lie schools, started -Kldlt· Radio
Mania." four houn oC kids pr'Oll'Uft"
mlnll that air Saturday mominp duro
mg the school year, SIepften Wlnzen.
burg. aGrand~CoIIeIe rommuni·
calions profeuor who helPl'd start
Kids Radio Mania. says Ill' welc:oms
Radio AAHS bKaUH it's good for
kids. Dahl says the round-the-clock
programrruJII oC tM Children's s.lel­
litf' Nl'lwork m1ecta IUs COIlIIIliCml'nt
to kids. Though II10It oC thl'm slwnbl'r
dUl'UtlIM Wl'l' hours. Radio MHS is
thl'n! for kids who tv. up 11 2 Lm.
With a tummyadle.

Dahl understallds that chlldn!n's
radIO will not rl'P1at'l' tl'lfl'ision in
young pl'Ople's Iivn, but he also
knows it donn't have to. HalC oC all
radio listl'ning is done in can. he
polnla out. And 91 percent of kids
(compared to 96 pl'rt'l'nt oC adults)
a!ready li.stl'n to till' radio.

Dahl knows, too, that Radio AAHS
must pleue pIftI'Its as welL Parenti,
after all, are lIlIuaI1y the fint to
acquaint their children with the sta­
uon. Once kids art! hooked, however.

Rldio AAMS is there
for kids who wake up
at 2 I.m. with a

I tummyache.

parr-nla bettl'r find it tolerable - at
the lrast - and pn!{erably entl'nam­
mgas wl'11.

Appealing to part!nla is not as twd
as it sounds. says Guy Landis. l'Xl'CU­
lIVl' VlClo president for programnung.
Many adult songs - Mariah CarPy's
"AnytlmlO I Nl'l'd a Friend: or Rod
StlOWan's "We'rE' HaVIng a Party" ­
work {or kids. too, hlO says. The sur­
prise for Landis is that II\(ft Ulan half
of the parent listeners tune to tM sta­
lion wi/houl their kids, according to
stallon rellean:h.

Dahl and LaIldis also n!COgNze that
sl'rving t'hildren requires a Special
philosophy for programming and
advertising.

Skeptical paftIIlS may wonder
whf'ther a commercial radio station
for kids is just one man! opponunity
to exploit malleable minds. But
according to thlO the network's mi5­
slon statlOmlOnl, thlO company will

Sf'rvp in a "lhou,htful and cannll
way." and will art as an advocall' for
children.

Landis says Radio MRS avoids the
sappy. OVl'rstAtl'd :oIWl'f'tnt!!'S I hat
saml' cnti('S assoclatl' WIth Baml'y,
the preschoolers hero, But LandIS
donn'l Vlrw the station as stnrtly a
public Sl'mce.

"Wl"n" an l'ntertaJnml'nt ml'dium
that happens to edUCAk. We'rr not an
educauon medium that entertuns.
We're about the business of stealth
edue:ation. We want to do It in a way
that's (WI anc:I~" Ill' says.

A doum or 10 reponen, ages 11 to
17, give 0IHIir repoIU about comput­
ers. travel, halth and safety. science
and lIJlKe, toys and games, l'ntertain·
ment and books.

Cumntly. Sunita Held. 12, of G0ld­
en Valley, Minn. n!porlS weekly on

Tripe events are
hlndled with
children's needs in
mind.

Mayaqunt. a thl'l'l'-tnonth bicycle
eXpedition by adventurer Dan Buet­
tner and his tl'am of investigators,
They're traveling through till' Mayan
world of Guatemala. Mexico. BeliH
and Honduras. Held receivn fun
Crom till' expedition's home bill' and
usesan on-linl'lIe~ to ~infor·
maUon. She also has intl'rviewed
BUl'tUIl'l'a coup1e Urnes.

News repons air Il'VeI\ times each
weekday and four bml'S on Saturday
and Sunday, says P.J. Gudmundson,
din!ctor of nlOWS, Information and
l'ducation.

-O\'('r thl' yrars, we have Ieamed to
rl'5J)l'('t kids for theIr ability 10 Ill'llSP
informal/on and news lOvents,- she
says. "WhPn we started. our news was
probably softl'r. but our pn!Sl'ftlation
has gouen mOn! soplusticated."

Tragi(' evt'nts - like mass su,rva­
lion in Rwanda. the planlO crash in
Philadelphia and till' Waco, Texas dls­
aster - are handled with children·s
needs in mind. says Liv Leamer, 20,
who ('OOrdinates nl'WS covlOtage.

"WlO·n! tIll'n! to lOXplaln II., but soml'­
how we find an angllO that's not
depn!SSUIg, • she says. In the case of
the staMng Rwandans. Leamer told
about n!lief agenc1eS' eflons and how
kids could donate money 10 them.

AdvenisIng on a kids' radio Sl.I1ion
raises another raft o{ lOthicai and
moral issues.So far, Radio AAHS
hasn't Nn sofi-drink ads. and candy
commercials UP limIted. says Landis.
The nl'twork n!{used to air an action
toy commercial that was violent.
rf'jl'Ctl'd a commercial that included
the Sl'n1l'ftCe. "My dad is a butlhfoad." .
and declined to Nn a no-smoking
campaign for pre-teens designed by a
tobacco company.

Loc:aI afrlbales don't have to {oUow

tc 't:::xS"':p C,\\\($•
LLAS/FT. WORl
TWIN CITIES
EAU CLAIRE

KANSAS CITY
TULSA (Mar3tt/

- . ...,.- ----
Sip .lIows cltlo. th:!1 C:lrr~­

24-hour kid r3dio.

the network's adverUsinll J:Uldl'hlK'S.
but KKSO's R. 1.. Caron !lays thl' D<'S
MoinesIIWion plans to do so

Us&enen also hear less ad\'I'nllllnll
- no mOn! Ulan 10 minutes an hOllr
- on Radio MRS. Durinlt chilrlrE'n's
prop'lmS. television is Iimllf'll III 10'/·
minutes an hour on the wl'f'kl'nris and
1211U1lutt"S an hour on wl'f'krl.,vs.

Radio MIlS' parent. thl' Chilrlrm·s
Broadt'a,c;lmll Corp. has Yl't 10 tum a
profil. but t1lal ha.o;n'l slopJ!l'd DahJ.

SinCl' stanlnlllhlO Mlnftl'apohs sta­
lion In 1!l!I(), hl' ha.o; 31·qmrt'rl stallons
In Dallas. l\ansas Cu.v, Dl'n\"l'r ancl Los
AnlllOles and pl'rsuadl'd ~6 01 hl'r 51 a­
lions to affiliatE' With I hI' nl'f work.
Des MOines' KKSO IS thl' ~ith stallon.
Dahl is now raismll 520 million 10 buy
stations III Nl'w York and Chlrtljlo. I lis
goal is 10 Ix'am Radio MIlS into th('
Top 100 radio markets. So far. It
reaches ~~.

On\' analyst, Paml'la S. Lund, who
follow:oIlhl' rhJldrl'n·s Broadca,C;lIn,;:
Corp, for ,John G. Kmnard & Co. In

Mm'leapo!Lc;. rated its Sfock as onl' of
her top picks In W!J!'i. She ('SlImall's
the company will rl'pon Its first profit
l'Vl'r In 1900 if it breaks Into the Nl'W
York and Chicago markets.

MlOanwhill', backers hope Radio
AAHS will brt'6ml' as enlrenrhl'd in
IhlO lives of chlldrl'n ~ "Sl'sanll'
Street." As ProllrammJn!l Dlrl'rlor
Landis sees it, ont'e Ihl' first Ill'nlOra­
lion of Radio MilS li:olll'nl'r.I grows
up, thl'yl1 tune in ror 1hl'lr klll:ol

"Thai's 'IOml'lhlnlt I hopl' WI' ('an
look forward tn. nIDI will bl' vl'ry
JlOwl'rful."

Teens are DJs
and hosts
WATSON
(ollllllurdjmm I'rtgr IT

""I'hll'r N"ws ror Kids rl'!'On fron'
Sin t.omsrud. Ii. about litaYlIIg aw.,
from pOIsonous :oIUbsl.an~. anc
"TooaY·5 Amazmll Fact- - that thl
ml'rry-lto-round IS thl' oldl':'lt 8mlIS('.

nlt'nl ndl' sllll In usc. LIsteners arr
also In\ued to "Natnt' 'ThaI Tunl'" anc
to respond to the qufttKIn: What gDOC
dl'ed have you done today?

At 6 p.m.. Michal'l.'l WIlles out or111('
booth and Il'avcs Wall\on and I\elll'llS
to co-host thl' "JU:olI Kids" Sl'gment.
which IS mostly mll5lc.

Watson and Keams art! two of the
nt'twork's "Air F~." 0fHII' Pl'1'lIOII.
allul'5,8Ill'5 1:1 to 17. who work after
srhool and on wl'l'kt'nds. At othlOr
llnll~,thl' ftl'lwork lI!K"S adult OJs.

Watson IS onlO of the original Air
Fam- disc jo('kt'ys. Sf.ation III8I\aIlm
rl'C'N1lrd tht'y~ from a dill·
drrn's lheatl'r~ 1ft MiftneapoIis.

Sht> Iiltn heIpin& 1M' kids a \IOic't
•A lot of~ won'lliltfn to 1dQs:
shE' says. Kt'ams qrees and says UK
had to overcome some jitters wher
Sill'S bl'm on air, •
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Bacon's.

iI~y, who are those kids on the radio? The Force
Kids Air Force does
commercials and
announcements.

Uy BRIAN MdAVISH
/lr1s & Enler1alnrnenl Wilier

Radio AAUS children's network
,tlliliate KCAlrAM (1480) is
huilding ils own

,table or local ~ II'I I
,lIld very young -
,III-all perstlnahlies.

Sevell youllg. peo­
ple. ages 8 10 15.
\\ere enlisled Ihis week to laUllt:h
the KCAZ Kids Air· Force. The
I'orcc\,inilial dUlies will be rcad-

ing commcrcials and pllhlic service
illIlIOUnl.:Clllcllts on Ihc slalloll.
Meel Ihcm ill pcrsoll at a n'lIIote
broaucasl from I 104 pill
Salurday al Uanllish':l Mall.

Bul Ihal's ollly Phasc I. The
kIds will parlicipale in ilion.: radio
remoles Ihis Sllllllller. for which
thcy'lI be "paid" in Royals lickets
and olher freebies.

Uy rail Ihc group is expected 10
IIl1l11her 20 young pcoplc who \\ III
lake lurns beillg hosls 10 a
plalllll.:d lIIusit.· alld infol nlali"n
progr'lI11 cadi day alln ~h"ol

hu- lhat Ihey'lIlcLeive "plUhahl)
Ihe minimulII \\iagc:' said Alii)'
Laylanu. promolitllls diredor OIl
KChZ. formerly K BFI\.

"These kids are g.oing 10 havc a
101 or fUll." Laylalld said. "It's Illy
loh 10 lIIakc il tun."

I.aylalld haml-pickeu Ihc group's
lilsl seven mcmhers, IX'Gluse. she
said, "I wanl Ihese kids 10 he my
k;lders So Ihey're my guinea
pigs"

Thc) an.: I will sisters Kim alld
Kelly (n 'onncll. hrolher and sis­
ICI .Iake ami Trisha I Iuric)' , Dylan
Cialhlll. Jcrclli.\ Lync alld Slacia
Ri-Jon Wrighl. All arc adivc ill
SI,·holll acli\ilics, alld I.ayland
\\allis 10 I-ccp II Ihal "ay.

"We'lI lall- III ,-,adl chilu anu
p;an:nl alld lilld utll whal Ihey
walll hI dll," ~ht.' said. "We dOll't
walll Ihe kids 10 spenu all Iheir

lime hcrc."

The lirst batch of the Kids Air
l'lJIcc will help Laylalld select
future mcmbers al shupping-mall
auditions ovcr Ihc summer.

At n. I.ayland is almosl a kid
herself. but, she saiu, '" need kids
10 help me Iigurc out whal to do
wilh olher kius. I need thcm 10
lellme what's right and whal's
wroll,~: what's cool and what's not
cool.

• Herc's sOlnclhing cool: The
lIew Radio AAIIS Magallllc anll
Mtlsit.: Sclvil:c.lt's produced hy
Ihe ChildlCII'S Broadcasting ( ·lIlp.
in Minneapolis, owncr ollhe
Hadio AIIIIS IIc1WOlk. anu
Warner Music Enterprises, palt 01.

the Warner Music Group.
Kids e<m get a free first COpY.

including a compact disc full of
kids music. by calling (800) 340­
7711. Postage will run about $4.

• Sara Campbell, a forw "or
thc Kansas City Mustangs .ll-

eli's professional basketball team.
will be on hand for a Radio
AAHS remote broadcast at 2 p.m.
louay at Wheatly Science/Math
Magnet School. Campbell, a two­
time all-star for the Women's
Baskelhall Association, is a gradu­
atc of Ccnlral High School and
thc LJlliversity of Missouri

Share )'flllr radio m'U's 11'1,11 Brtllll
/I/(Tal'i.\" by pluming 234-47M or
/11\;"1: 234-4787.
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WHERE"S:

WHEREAS:

WHERE"S:

WHEREAS:

WHERE"S:

WHERE"S:

WHEREAS:

Children's Broadcasting/Radio ,t,AHS' Minneapolis flagship station WWTC-"M is
the only radio station providing quality programming specifically for the
children and families of Minnesota; and

Nearly 100,000 Minnesota children and nearly 50,000 Minnesota parents tune
in to Radio A"HS weekly; and

Radio AAHS entertains and educates Minnesota's children and families
through positive multimedia programming and products; and

Radio AAHS staff participate extensively in dozens of Minnesota-based
community events each year: and

Radio AAHS is responsive to the present and futur~ needs of children in
Minnesota 24 hours a day, empowering Minnesota's children and boosting
their self-esteem; and

Minnesota is home to Radio AAHS, the radio phenomenon that continues to
receive local and national media attention for its high quality; and

Radio "AHS continues to grow, now reaching approximately 30 percent of the
U.S. population - some 12 million children under the age of 12;

NOW THEREFORE, I, ARNE H. CARLSON, ~overnor of the State of Minnesota, do hereby proclaim
Saturday, May 13, 1995 to be

R A 0 I 0

in Minnesota.

A A R S DAY

tl~
Slj"REIARY OF STATE

/

IN WITNESS WHEREOF, I have hereunto set my
hand and caused the Great Seal of the State
of Minnesota to be affixed at the State
Capitol this thirteenth day of May in the
year of our Lord one thousand nine hundred
and ninety-five and of the State the one
hundred and thirty-seventh.

(;OVI'RNOR



WINNER OF THE 1994

CRYSTAL RADIO AWARD
Recently, RADIO AAHS welcomed a new arrival to the Twin Cities --
The Coveted CRYSTAL RADIO AWARD For Excellence In Community Service!

The Crystal Radio Awards were established by the National Association ofDroadcasters
to recognize radio stations' efforts to improve the quality oflife in their commmities. It is
the most prestigious award in Radio Broadcasting today! Ofthe eligJ.'ble 12,692 licensed
radio stations in the country, only 10 are chosen as winners. RADIO AAHS is a winner!

"RADIO AAHS has shown tremendous commitment to its community," said Bob Fox,
chairman ofthe NAB Radio Board. Through events such as:

• Tour de Kids Bike-A-Thon /01' charity
• Toys For St Louis Flood Victims
• F.u.N. Day Broadcat (Famill"es United Fo,. Non-Violence)
• Variety Club Childrell's Hospital Broadcast
• Toys At Christma
• RADIO AAHS Earth Day Tree Give-Away

RADIO AAHS continually demonstrates its commitment to making the world a better
place for its young listeners and their families.

RADIO AAHS--THE MOST EXCITING AND UNIQUE RADIO
STATION IN AMERICA TODAY!
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